
SETTING PERFORMANCE 
TARGETS FOR SHIP PARTNERS 



Agenda 

 Brief introduction 
 Leslie Green, ACL 

 SHIP Examples of Target-Setting 
 Sharon Jalieba, AL 
 Todd Dixon, WA 
 Darren Hotton, UT 

 Discussion & Questions 
 



The New Performance Measures 

•Percentage of total client contacts (in-person office, in-person 
home, telephone [all durations], and contacts by e-mail, postal, 
or fax) per Medicare beneficiaries in the State. (Unchanged) 

PM1: Client 
Contacts 

• Percentage of persons reached through presentations, 
booths/exhibits at health/senior fairs, and enrollment events 
per Medicare beneficiaries in the State. (unchanged) 

PM2: Outreach 
Contacts   

• Percentage of contacts with Medicare beneficiaries under the 
age of 65 per Medicare beneficiaries under 65 in the State. 
(unchanged) 

PM3: Medicare 
Beneficiaries 

Under 65 

• Percentage of low-income, rural, and non-native English 
contacts per total “hard-to-reach” Medicare beneficiaries in 
the State.  

PM4: Hard-to-
Reach Contacts 

(NEW) 

• Percentage of unduplicated enrollment contacts (i.e., contacts 
with one or more qualifying enrollment topics) discussed per 
Medicare beneficiaries in the State (mostly unchanged). 

PM5: Enrollment 
Contacts 



SHIP PM Report: State Summary 



PM Report Distribution for 2017-2018 
Grant Year 

Reporting Period Distribution Date 

April-June 2017 August 2017 

April-September 2017 November 2017 

April-December 2017 February 2018 

April 2017-March 2018 May 2018 



Setting State Level Targets: June 2017 



Setting Sub-State Targets 
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